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Witbank added to the RAM map

Witbank Branch Manager, Leoni du Preez,

chats about the new hub

After setting up our Nelspruit hub, Leoni
dabbled in the property market, but the
lure of life in the courier industry led her
back into the fold in October, as the newly
appointed Witbank Branch Manager.
Although still based in Nelspruit, Leoni
manages the hub with the help of a very
capable and hands-on Operations Manager,
Alfred Motaung.

Leoni is currently working on a strategy

to take the Witbank courier market by storm.
“We have not even touched the potential
market in Witbank. As soon as the 25 staff
are settled in, | will put our sales plan into
action and make sure this hub grows to its
full potential,” she says.

As Leoni’s experience in the courier
industry has taught her, it is all about sticking
to the basics. “Get the parcel from point
A to B within the specified time, and ensure
that the client is provided with the necessary
proof of delivery, she explains.

Leoni believes that mutual respect
between management and employees is
vital, understanding that employees need
to be acknowledged for a job well done.

“What is very uplifting in the RAM Group
is the fact that every employee understands
that there are real opportunities for growth
if they perform; she explains.
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The new Witbank team

RAM’s big debut on the small screen

Troika Imagineering Works is steering RAM’s
branding strategy into new territory with our
2008 advertising campaign.

Troika was first appointed to help take our
brand mainstream in 2004. At that stage,
we had only 240 vehicles and a mere handful
of hubs. Today, over 600 highly visible RAM-
branded vehicles move between our 27 hubs
every day. The phenomenal growth we have
experienced shows that we are making

serious inroads into a market that is
dominated by big, international players.

For the first time since Troika began
building the RAM brand, we are reaching
the nation by featuring our credentials

in TV advertising. The series of humorous
ads continues to emphasise our
homegrown heritage and unrivalled
ability to deliver across the length and
breadth of South Africa.

“To date, RAM’s presence on TV has been
limited to sport broadcast sponsorships,
which — while highly effective for creating
brand awareness - didn’t provide the best
opportunity for getting the brand message
across,” says Troika Chief Imagineer

Neill Moross.

“The new campaign does this. And it’s taking

the brand’s presence to a new level.”
[P

On location with the crew for Bisikele near the Lion Park...
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New hands at the payroll wheel

We take pleasure in welcoming Esta Malan and Shana Elliot to the Group.
RAM News asked a few questions to help you get to know them.

s )

Esta Malan
Payroll Manager, RAM Branches

Shana Elliot
Payroll Manager, RAM Isando

What’s your
favourite food?

I’'m not fussy, but good
company is essential

At the moment it's homemade
chocolate mousse

What book are you
currently reading?

Nothing at the moment,
but | enjoyed Mind Power
by Brian Cohen

Angels and Demons by
Dan Brown

Your favourite TV Alias CSl
programme?
Favourite music? Nickelback Joshua Kadison

You’re stranded on

a desert island. What
two things do you need
to survive?

A flint and a very big knife

Soap and clean clothes

If you could invite any
six people in the world
for dinner, who would

they be?

| would invite six people from
my ancestry; it would be very
interesting to know what kind
of people they were

Just my two sisters and three
brothers - they live all over
the world

Where’s your ideal
holiday destination?

Mosselbay

Italy, Spain or France

Any pet hates?

Don'’t tell me lies

Leaving a clean kitchen in the
morning and coming back to
a disaster zone

What word best
describes you?

Compassionate

Passionate

What’s your passion?

| like to live life to the fullest

My half-breed Persian cat and
my collection of orchids

What do you do at
the weekend?

Spend time with my family
and friends

Watch my son skydiving, relax
and watch DVDs

Bowling
tournament
revived

After an absence of 21 years, the 2008
Ridge Park Easter Bowling Tournament
is back.

Over 100 players made up 26 teams
at the Ridge Park Bowling Club over the
Easter weekend, competing for a trophy
that was last contested in 1987.

The overall winners were a combined
team from Alberton & Southern Sports
Bowling Clubs, who walked away with
the trophy and prize money sponsored
by RAM.

“We would like to thank RAM for
enabling us to revive this event; says
Carol Ennion from Ridge Park Bowling
Club. “The tournament’s success has
created a stir among Gauteng bowlers,
and we have had a large number of
teams express interest in competing

in next year’s tournament”’
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